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The Halo Effect

No other medium offers the 
opportunity to create a more 
positive attitude about your 

business than public television.

Underwriting enhances image and projects quality, 
credibility, and stability. In brand marketing, a “halo effect” 
is one where the perceived positive features of a particular 
item extend to a broader brand. This halo effect results 
in viewers being more apt to learn more about—and do 
business with—underwriters, associating their sponsorship 
with the integrity and quality of the programming.
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Response “Punch out” Sit through, builds 
brand loyalty, learn 

more

Sit through, learn 
more

Clutter Part of pack Stands out Stands out

Audience Shrinking Growing Growing
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